REDI A ing good read

e s T

r}itle: Swinton Sizzler _-—'_""" Dynamic

E-Newsletter & Microsite A oroduct

,  Sector: Financial Services Np+ ll calosad A ':_: offers
Media: Email, Web \ | s

Client: Swinton Group
B

|
[

= Over 500 f-

people play our
. competitions
~and take part
inour surveys
every month

 Swinton don't Just want to talk to their
~ ustomers for one month a year at renewal

'-'!'m--u-n—q--
B0 0 e
UE00 072 4553 BB

._ fime, they want o engage with them 2.
L An email that
L Jelivers hoth
- (licks and ca\\s/ |-=

a\l year round and give them a reason to

keep visiting their website in this very

competitive, crowded, shouty marketplace. g 3 NI e ] \_/ e s

" But why on earth would you open @ monthly &8 ‘ === p— f AP e e T s '}'r"i'i'f:xjiln'irn.r';-call
| - B . = : e uﬁ_m"‘""" - E tuid wish for

Ta ol bt iy sy
B prices, il iy as

email from an insurance lsroker? We know.
And we tackled this inertia head on by
creating a themed, value-added monthly

email newsletter called The Sizzler. It's  , o e R ® rosulls fom S P, great
' . T o o of direct we e 4 " Winton We wopt
informative, easy to navigate and offers hg well as contributing 670 © i N ao‘rey Wit Red ¢ 4, o
2 Y g ek Ll E . /4
exclusive deals, chances to win and surveys traffic Yo swinton.covk, the emal strateq O : ol e o we aoml/nmwy on 44:;
R . o - - . 0 .
that feed into our PR strateqr. As a resutt, - genera’red 16,000 incremental quo’res,.‘l | Tuea M#M/W 42/ elick Hrpuyy,
it's something our email database responds { (ost per quote i 607 below Yarget an ® 4L M/ /;;;ed/wgf keen
_____ b . nen
1’ro rather well. with @ \ow unsubscribe rate, we have = ey e ® deas and b o e em/”‘/ew

achieved the qod\ of \eeping O
ith the brand.

customers engaged W

: Sizzling fop s/ , ,

Want to add more sizzle
to your emails? Contact : o Libby Morris

k @ Direct M 3
rtaylor@redcmarketing.com Swinton aHIME Manager

ou




