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Reactivation Email Programme

Innovative and
original design
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sector: Home Shopping ()

" Media: Email
Client: Freemans
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.+ We were challenged by freemans to
re-engage customers that weren't
responding to emails on a reqular basis...
| some had been inactive for st 3 months,

some for 12 months or more.
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We created three attention-grabbing
reactivation email templates and put
together a tarqeted, personalised campaign
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supported by discount incentives. With a
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the emails really hit the mark. ‘ We wouldnt want
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